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Summary of Q3-2020 & 9M-2020 Results: 

PT MNC Vision Networks Tbk (“IPTV” or “the Company”) recorded a net income 

increase of 51% YoY in 9M-2020, securing Rp236.1 billion in net profit compared 

to Rp156.8 billion in the previous year. Net profit margin also expanded to 9% 

as opposed to 6% in the same prior-year period.  

 

Consolidated Revenue 

IPTV booked a consolidated revenue of Rp2,686 billion in 9M-2020, an increase of 6% YoY 

from the previous year at Rp2,527 billion. While in Q3-2020, revenue declined slightly by 3% 

YoY to Rp952.6 billion from Rp977.8 billion in the same period last year.   

 

Satellite Services Revenue  

Satellite services revenue, which consists of the Company’s two DTH units, MNC Vision (post-

paid) and K-Vision (pre-paid), went up by 5% YoY in 9M-2020 to Rp1,829 billion compared to 

Rp1,749 billion in 9M-2019. The increase in satellite services revenue was caused by strong 

subscribers’ acquisition throughout the year by K-Vision, where it reached its peak in the 

month of July, where there was 382,000 new subscribers acquisition. 

 

Meanwhile, satellite services revenue in Q3-2020 was down by 8%YoY to Rp585.7 billion from 

Rp634.6 billion in the same prior-year period. This is mainly attributed by various promotion 

handed to subscribers of MNC Vision during the pandemic in the quarter. 

 

 

 

 

 

 

 

 

 

 



Digital, IPTV, and Broadband Services Revenue 

The Company’s digital, IPTV, and broadband services revenue grew significantly to Rp766.2 

billion in 9M-2020 from Rp669.1 billion previously, this represents 15% YoY growth. 

Furthermore, in Q3-2020, digital, IPTV, and broadband services revenue was up by 11% YoY 

to Rp336 billion from Rp301.6 in the same period last year. 

 

To date, MNC Play (IPTV and Broadband) and Vision+ (OTT Video Service) have performed 

exceptionally well. MNC Play is the third largest broadband and IPTV operator in Indonesia 

with more than 300.000 subscribers & 1.5 million homepass, and recently launched Playbox 

in mid-year to expedite video service subscribers’ penetration, which allows it to operate on 

any broadband network.  

 

 

 

 

 

 

 

 

 

Vision+ has grown to be the biggest video OTT operator in Indonesia, with 1.5 million paid 

subscribers and its monthly active users (MAU) reached 33.1 million in Q3-2020. It provides 

premium TV Channel (up to 120 channels) and Video on Demand content (more than 10,000 

hours) from various genres, including access to Vision+ original productions. 
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There is a potential Special Purpose Acquisition Company (SPAC) transaction involving MNC 

Play, Playbox and Vision+ in the near future with a valuation of around $400 million. A SPAC 

is a company that initially has no commercial operations and is formed solely to raise capital 

through an initial public offering (IPO) and typically has a certain period to make an acquisition. 

Provided that the deal goes through, the two units will serve as the two main operating entity 

under the SPAC listed on NASDAQ. 

 

Direct Cost 

IPTV direct cost in Q3-2020 decreased by 1% YoY to Rp423.3 billion from Rp427.2 billion in 

the same period last year. While in 9M-2020, direct cost increased slightly by 4% YoY from 

Rp1,268 billion to Rp1,316 billion. The Company has started to produce exclusive original 

content for Vision+ in mid-year to ramp up its VOD content offering. By consistently providing 

subscribers with fresh local originals on a timely basis would give Vision+ the edge to further 

capitalize on its strength, hence causing the modest increase in direct cost. 

 

Gross Profit 

In 9M-2020, gross profit increased significantly by 34% YoY to Rp621.8 billion from Rp464.8 

billion in the same period last year. Gross profit margin also expanded to 23% in 9M-2020 

from 18% last year. 

 

EBITDA 

EBITDA for Q3-2020 was up by only 1% YoY to Rp482.3 billion from Rp479.8 billion in the 

same prior-year period. However, in 9M-2020, EBITDA grew substantially by 10% YoY from 

Rp1,097 billion to Rp1,203 billion, with EBITDA margin of 45% from previously 43% in 9M-

2019. 

  
 

 

 

 

 

 

 

 

 



Business Update 

 Liabilities in 9M-2020 has decreased significantly by 27% YoY to Rp3,401 billion from 

Rp4,634 billion in 9M-2019. The Company intends to further decrease its liabilities in Q4-

2020 and beyond. Moving forward, further margin expansion will take place from hereon. 

 

 Subscribers’ acquisition for K-Vision has grown rapidly on a month on month basis since 

it was acquired back in August last year. Currently, the pre-paid DTH unit has amassed 

more than 4.4 million subscribers as of October 2020. A number of upselling strategies 

have been planned for K-Vision to obtain recurring revenue through top-up voucher sales. 

Various initiatives such as QR link transaction (on screen transaction) and dedicated K-

Vision self-care page on Vision+ to perform content package upgrade will soon be 

introduced to K-Vision’s subscribers. Top-up voucher sales target once the 2 features have 

commenced is Rp50 billion per month from Rp15 billion level in the past 6 months. 

 

 In line with the Company’s strategy to reduce capital expenditure requirements, MNC Play 

will continue to lease excess capacity from third party neutral network providers, such as 

ICON+ and Fibrestar, as a way to expand its subscribers’ penetration moving forward. 

Furthermore, MNC Play is expected to enter into exclusive talks to monetize its homepass 

and start a sale and lease back model. 

 

 As previously disclosed, In May 2020, MVN has completed its first LCO acquisition located 

in Kepulauan Riau. There are 2 more potential LCO acquisitions in the pipeline to further 

expand IPTV reach in tier 2 and tier 3 cities. The Company is expecting the deal to be 

concluded in Q4-2020 or Q1-2021. 

 

 The online video landscape in Indonesia has come to a time where subscribers acquisition 

is heating up. By consistently providing subscribers with fresh local originals on a timely 

basis would give Vision+ the edge to further capitalize on its local content strength. The 

Company started to produce 10 – 20 hours of exclusive local original content per month, 

and net addition to subscribers’ have shown encouraging attainment. 

 

 The Company’s content arms, MNC Channels, has also performed well in October 2020, 

the 13 pay-channels (excl FTA) have collectively recorded an audience share of 26.1%. 

These suited local pay channels, which are produced by the Company are exclusive for 

MNC Vision, K-Vision, LCO, MNC Play, Playbox and Vision+ subscribers, being one of 

the reasons that attracts audience to subscribe into the Company’s video service 

platforms. 



MNC Channels Performance – October 2020 

 

 

Comments from Ade Tjendra, President Director of IPTV: 

“We are happy to record another strong results in 9M-2020. We are fortunate that 

there was a rise in demand for quality video entertainment as there are more people 

who are spending their time at home. Our strategy moving forward is to solidify the 

Company’s brand in every city (all tiers) all over Indonesia, and further competing in 

the video OTT market by aggressively producing exclusive original content for 

Vision+.”  

 

Table 1. Summary of Key Financial Performances 9M-2020 

 

*): excluding depreciation and amortization 

Income Statements

In IDR mio % %

Revenues 2.686.226         2.527.444         6% 952.630           977.775         -3%

Satellite Services 1.829.347 1.749.049 5% 585.719   634.565 -8%

Digital, IPTV and Broadband Services 766.204    669.140     15% 336.008   301.570 11%

Others 90.675       109.255     -17% 30.903     41.640    -26%

Direct Cost*) 1.316.030 1.267.640         4% 423.266   427.218 -1%

Depr & amort in Direct Cost 748.410    794.991             -6% 248.398   256.756 -3%

Gross Profit 621.786            464.813             34% 280.966   293.801         -4%

Gross profit margin 23% 18% 29% 30%

General & Administrative expense*) 167.665    162.446             3% 47.057     70.717    -33%

Depr & amort in Gen&Admin 12.301       9.272                 33% (16.842)    196         -8693%

EBITDA 1.202.531         1.097.358         10% 482.307           479.840         1%

EBITDA Margin 45% 43% 51% 49%

Net Income (Loss) 236.108            156.766             51% 110.316           133.863         -18%

Net income margin 9% 6% 12% 14%

9M-2019
Variance

Q3-2020 Q3-2019
Variance

9M-2020



 
 

For more information, please contact: 
 

Investor Relations:  PT MNC Vision Networks Tbk. 

Luthan Fadel Putra   MNC Tower, 29
th 

floor 
luthan.putra@mncgroup.com  Jl. Kebon Sirih Kav 17 - 19 
  Jakarta 10340 

Samuel Christhopher Hartono     Phone: 62-21 3913338 

samuel.tanoesoedibjo@mncgroup.com     Fax : 62-21 3910454 
 

        
 

Disclaimer  
By accepting this Press Release, you are agreeing to be bound by the restrictions set out below.  Any 

failure to comply with these restrictions may constitute a violation of applicable securities laws. The 

information and opinions contained in this Press Release have not been independently verified, and no 

representation or warranty, expressed or implied, is made as to, and no reliance should be placed on 

the fairness, accuracy, completeness or correctness of, the information or opinions contained herein.  

It is not the intention to provide, and you may not rely on this Press Release as providing, a complete 

or comprehensive analysis of the condition (financial or other), earnings, business affairs, business 

prospects, properties or results of operations of the company or its subsidiaries.  The information and 

opinions contained in this Press Release are provided as at the date of this presentation and are subject 

to change without notice.  Neither the company (including any of its affiliates, advisors and 

representatives) nor the underwriters (including any of their respective affiliates, advisors or 

representatives) shall have any responsibility or liability whatsoever (in negligence or otherwise) for the 

accuracy or completeness of, or any errors or omissions in, any information or opinions contained herein 

nor for any loss howsoever arising from any use of this presentation. In addition, the information 

contained in this Press Release contains projections and forward-looking statements that reflect the 

company's current views with respect to future events and financial performance.  These views are 

based on a number of estimates and current assumptions which are subject to business, economic and 

competitive uncertainties and contingencies as well as various risks and these may change over time 

and in many cases are outside the control of the company and its directors.  No assurance can be given 

that future events will occur, that projections will be achieved, or that the company's assumptions are 

correct.  Actual results may differ materially from those forecasts and projected. This Press Release is 

not and does not constitute or form part of any offer, invitation or recommendation to purchase or 

subscribe for any securities and no part of it shall form the basis of or be relied upon in connection with 

any contract, commitment or investment decision in relation thereto.  Any investment in any securities 

issued by the company or its affiliates should be made solely on the basis of the final offer document 

issued in respect of such securities. 
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